Contest ends

5 pm PST
on February 28, 2009

BUILD NOW!

Let STEMTech pick up
the check for your

trip to STEMTech's

Third Annual Convention!

STEMTech

HealthSciences, Inc. ’

Corporate Offices
1011 Calle Amanecer

San Clemente, CA 92673

BUILD AND BENEFIT

A Contest for every STEMTech Distributor

We want to pay your way to STEMTech's Third Annual Convention
at the beautiful Anaheim Marriott, in Anaheim, CA, April 3-5, 2009.
But you have to hurry to Build and Benéefit!

It's easy to qualify for Convention benefits. Here's how:

Personally enroll
3 new Business Builders*

Personally enroll
3 new Business Builders, including
1 who reaches Director

Personally enroll
5 new Business Builders, including
1 who reaches Director

Personally enroll
5 new Business Builders, including
2 who reach Director

Personally enroll
10 new Business Builders, including
3 who reach Director

Personally enroll
10 new Business Builders, including
3 who reach Executive Director

And receive**
A special limited-edition medallion on stage!

And receive**
The limited-edition medallion AND a $100 voucher

And receive**
The limited-edition medallion AND a $200
voucher

And receive**
The limited-edition medallion, a $200 voucher
AND 2-nights hotel stay at the Anaheim Marriott

And receive**
The limited-edition medallion, a $200 voucher, the
2-night hotel stay (as above) AND $400 airfare

And receive**
The limited-edition medallion, a $200 voucher, the
2-night hotel stay (as above) AND TWO $400

*Business Builder: A distributor who enrolls with a FastStart Pack and is on AutoShip through April, or enrolls with a ProRetailer’s Pack,

Senior Manager Pack or Director Leadership Pack.

** Must be present at Convention to receive medallion. Vouchers are non-transferable and may be used for the purchase of product and
collateral materials at the Convention only. Hotel stay is for a standard room (no incidentals) for Convention weekend only. Airfare is for
Convention travel only, is reimbursed with proper documentation and is non-transferable.

STEMTECH HOTLINE STEMTECH HOTLINE

Business Updates * Conference Call * Website information
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TOTAL LIFE ENHANCEMENT Volume 3, RUTEERS

The Stem Cell
Theory of Renewal

Demystifying the Science Behind the Most
Dramatic Scientific Breakthrough of Our Times

CHRISTIAN

A Visionary Voice for Real World Applications of Adult Stem Cell Technology
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Writer and Editor
Bonnie Goldfein
Graphic Design
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HealthSpanis a copyrighted publication of STEM Tech HealthSciences,
Inc. STEMTech Independent Distributors may contact the Editor
at STEMTech Corporate Offices, 1011 Calle Amanecer, San Clemente,
CA 92673, for permission to reprint articles from this magazine.

The earnings and financial rewards included in HealthSpan are
those of individuals working the business and are not to be
interpreted as indicating average or typical earnings by Distributors.

StemEnhance®, StemPets®, StemEquine® and StemFLO®
are not intended to diagnose, treat, cure or prevent any disease.
The descriptive entries contained in this publication have not
been evaluated by the Food and Drug Administration.

STEMTech HealthSciences, Inc.
Corporate Offices

1011 Calle Amanecer

San Clemente, CA 92673

Phone (949) 542-8600

Fax (949) 542-8617
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Make this the best
SPRING GROWING SEASON ever....

STEMTech's _
Third Annual Convention
April 3-5, 2009

Anaheim Marriott, Anaheim, CA
(“Disneyland's Town™)

This is our “Time to Shine!”

Don't miss this extraordinary weekend of
training, networking and motivation that will
take you and your business to new heights.
Register now and save money!

$239 through February 28
($259 t[%ereafter I'Y
Included General Sessions, workshops
and meals (Recognition Banquet, too!)

New York

Life's little ironies are not lost on Dr.
Mary Ozegovich, a licensed certified social
worker with a Ph.D, as well as a life coach
who works for a famous “peak performance”
coach. Despite her advanced degree, solid
expertise and heavy work schedule, Mary
says, “I've never seemed to do enough financially.” A single
Mom with two active teen daughters, Mary has felt “tied to
private practice and long hours” to make ends meet.

The irony comes in this way: Even though she had enjoyed
“100% positive” results within days when Jerry Duggan gave her
StemEnhance® to help overcome a long-standing foot problem,
and even though she had upgraded from FastStart to the
Director Leadership Pack, because “I couldn't keep enough
product on my shelves,” it was more than six months later that
the idea of a real STEMTech business opportunity crystallized
for Mary. At a Super Saturday, Mary felt that George and Dr.
Donna Antarr were speaking about her situation: “I suddenly
realized that I can address my current financial needs and build
residual income with this company!” Mary left the hotel with a
whole new outlook. Her goal of cutting back on her work
schedule and writing a spiritually-based self-help best seller now
seemed attainable.

Working with Izzy Matos, Mary builds her business in this
way: “People buy their first bottle from me and try
StemEnhance for thirty days. Then I invite them to a meeting
where Izzy and I can answer their questions. These meetings
and my personal STEMTech website work so well together...
People are impressed with the professionalism and they sign up.”

Regeneration Services
- | Hawaii (Living in Malaysia)

Three years ago, Maui resident Charlie
Stromberg’s health was seriously compromised.
“My body was in a terrible state because of
serious cardiac issues,” he says. “I had few
alternatives left.” It was then that Charlie’s
neighbor Faith Rose took him to meet Christian Drapeau, who had
recently completed the StemEnhance trials [See Christian’s study
published in the Journal of Cardiovascular Revascularization
Medicine], and Charlie decided to give StemEnhance a try, saying,
“I had nothing to lose.”

Oper the next few months, Charlie began to feel “like 2 new man
again.” A year later, after reflecting on the dramatic improvements

in his quality of life, Charlie made a decision: “When you go through

such a serious experience, you look at life differently,” he says. A
certified massage therapist who specializes in water-based spinal
massage, Charlie dedicated the rest of his life to helping people with
serious disabilities, including spinal cord injuries, and birth defects.
He relocated to Southeast Asia, where, he says, many severely
disabled people are forced into the shadows and receive no help with
their suffering.

In Malaysia, Charlie shares the news about STEMTech AFA
Extract (StemEnhance) with a business card that opens to explain
how AFA Extract supports the natural renewal system of the body.
“It is a well-honored Asian custom to exchange business cards,” he
points out. Charlie is also very involved with charitable works with
organizations that provide work for the disabled.

The picture above shows Charlie with a Balinese young man who
was born without legs and gets around by propelling himself on a rolling
skid. Charlie was delivering two tons of rice to the place where the young

I

man works.

pe

Texas

Known around the world as “Mr.
Fire,” Dr. Joe Vitale is an expert in
marketing, copywriting and
advertising whose writings and
seminars on the Law of Attraction
have propelled many people to business success. Also the author
of many books, including three #1 best-sellers, and the spiritual
teacher featured in the hit movies “The Secret” and “The Opus,”
Joe is one busy, successful man. So what brought him to
STEMTech?

“At a World Health Conference in Austin, where I was a
speaker, Natasha Neece approached me and told me about the
product,” he says, adding, “I'm interested in health, and the
promise of encouraging stem cell growth fascinated me, so I read
the literature and bought the product to test for a month. When
my breathing challenges and periods of anxiety appeared to be
gone, I realized this product works.”

Joe was also attracted by the business potential with
STEMTech, so he enrolled as a FastStart distributor. “The fact
that I can tell people about StemEnhance and make money
when they buy it is a real plus,” he says, explaining, “I simply
express my excitement and passion in a way that interests others.”
With a newsletter and emails that he sends regularly to his large
number of contacts, Joe has followed his passion and inspiration
to share the news of StemEnhance and the STEMTech
opportunity locally and everywhere. He says, “People are very
open to hearing about health and wellness. When I tell them I
have found a way to help deal with most health challenges - and

it worked for me - they want to hear all about it!”
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TIME TO SHINE IN 2009!

As the New Year begins, set your plans in motion to achieve the success of your dreams. Get plugged in to
our vast communication network that helps you spread the word about our unique, patented products. Plan
to attend the corporate-sponsored events in your region in the first quarter of 2009. The DLC in January,
Christian's book tour, regional Showcases and Super Saturdays are all designed to help you build your
business. Regional events support your introduction of new people to our opportunity, while providing
invaluable training for you and your distributors.

Congratulations to our newest Triple Diamond Directors, new StemGems and Rising Stars! Their
success shows just how resilient our business is, even during challenging economic times. Aspire to reach
the higher levels as a STEMTech distributor and you, too, can experience rewards, like the vacation of a
lifetime enjoyed by some of our top achievers for 2008 at a world-class resort in Cancun, Mexico last month.

The popularity and tremendous growth of our “virtual signup” program continues to amaze everyone, as
many countries are now vying for pre-launches in 2009. Colombia looks to be the first up for the New Year,
while other nations, like Indonesia, the Philippines, Ivory Coast, Spain, Germany and Brazil, are buzzing
with activity.

Have you made your plans to attend our Third Annual Convention in April> We look forward to
welcoming you at this exciting event and sharing camaraderie, training, fun, and maybe a few “STEMTech
surprises” with you.

2009 promises to be yet another record-breaking year for STEMTech in the United States and around
the world. The media may continue to spread a message of fear and anxiety over the world economy. Our
STEMTech family, however, continues to rise above the negativity by spreading our message of hope and
sharing the STEMTech opportunity as a solution for people who are striving for enhanced wellness and
prosperity. This is your year... It’s time to shine in 2009!
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Ray C. Carter, Jr
President & CEO

A BUSY AND EXHILARATING TIME

As Ilook back at recent months, I do not remember having been so busy in a long time. While traveling twice
around the world, somehow -- with the close collaboration of key people -- I managed to complete the writing
of two books, one just published and the other soon to be published. At the same time, we developed the
StemSPORT™ concept, and we are preparing to gather more data on the effect of StemEnhance® and
StemFLO® on physical performance. Currently, we are writing reports on three studies on the benefits of
StemEnhance and StemFLO. Most of this work has happened during the past four months! It has been a
work load that has been exhausting and exhilarating.

The next six months promise as much activity, and perhaps even more! Many projects are underway to
profoundly affect the marketplace and your ability to share STEMTech with people everywhere. We are
working everyday to make our message clear and powerful: STEM Tech offers the most effective approach for
the maintenance of optimal health. Soon we will reveal more about the global approach we are developing;
but this is the perfect time to prepare to grab the momentum that will soon explode in the marketplace. Build
your strong organization now and be ready to ride the STEMTech wave around the world!

We are all thrilled about the publication of The Stem Cell Theory of Renewal, because it will help you
to explain the solid science behind StemEnhance. Ilook forward to seeing you as Bryan Noar and I travel
throughout the United States on our Book Tour.

Christian Drapeau HEALTHSPAN winter 2008-2009 1
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Eugene Banez
Virginia

Since May of this year, Eugene has been
juggling  his successful insurance
business with his new STEMTech
business. At Dave Alignay's urging, his
upline Triple Diamond George Gorostiza
flew in from California to get Eugene
started, and Eugene knew he was onto
something big. Then when the persistent
back discomfort he had had for ten years
since a car accident faded away after taking StemEnhance®,
Eugene knew that both the product and the opportunity were right
for him. He got started immediately, applying his managerial
experience to building a STEMTech organization, and with
George's help and support, he rose to Triple Diamond in only four
months. What's more, his team helped put Virginia in the Top Ten
for the first time!

A veteran of ten years in the network marketing arena who has
lived in the Washington, D.C. suburbs for thirty years, Eugene
says, “Because of my familiarity with the area and the people, I am
able to recruit locally, holding meetings in my home and hotels.”
He considers everyone a prospect for STEMTech's products,
explaining, “There is not any body that is absolutely perfect. For
the athlete, I recommend StemEnhance and StemFLO® to
advance their performance. For the elderly, I note that the
products may help with any discomforts or age-related problems
they may have. For the average man or woman, I explain how
these products promote their own body's system for maintaining
wellness.”

Eugene makes good use of the Proven Four-Step System and
the cycle of success that he learned at the August DLC, and
recently enjoyed a special “perk” of success: The Diamond Dream

GetAway in Cancun!

Tom & Cheryl Goff
California

In one day, Tom and Cheryl
saw their STEMTech rank
go from Sapphire to Ruby to
Diamond to Double Diamond.
“We could actually watch it
change on the screen,” Cheryl
says. “It was so exciting!”

Their next goal was to
achieve Triple Diamond by the
end of October. They began approaching people, asking if they
knew anyone who desired optimal health. After a “yes” response,
Tom and Cheryl introduced “a wonderful stem cell enhancement
product that helps the body renew itself.” Cheryl says, “Often
that's what it takes to intrigue someone.” The Goffs suggest the
Director Pack so the new distributor can get the best value. “We
suggest six bottles of StemEnhance and one or two bottles of
StemFLO monthly,” Tom says, “and we show them how to sell the
balance of their Director Pack and offset their costs. When a
Director Pack is not the right option for prospects, the Goffs
suggest the FastStart Pack and AutoShip for their product
purchases each month.

Tom and Cheryl consider themselves “hope-givers.” Whether
a person's problem is with their health or with finances, the Gofts
give hope and solutions by promoting STEMTech. “In hard
economic times, direct sales tend to flourish,” Tom explains,
adding proof: “During October, when the U.S. economy was at its
lowest level, we had our best month ever!”

In December, new Triple Diamonds Tom and Cheryl enjoyed
another benefit of their business success, the fabulous Diamond
Dream GetAway vacation for two in Cancun. “We loved every
minute of that week and are already working toward Diamond

Dream 2009

Dan & Rebecca Lovelace
Missour:

s they relaxed on the beach in

Cancun this December, Dan and
Rebecca's “old life” seemed a light-year
away from the magnificence of the
Diamond Dream GetAway. In mid-
2007, when they first heard of
StemEnhance® and the STEMTech
opportunity from Hank Sipes, things had
not been easy for the Lovelaces for quite
awhile: Becky had lost money in a storefront business and Dan
was struggling to maintain a normal life while working the
graveyard shift. But the 45-minute DVD and Dan's follow-up
research about the company were so compelling, Becky says, that
“even though our credit cards were maxed out, we came in
FastStart.”

Both Dan and Becky had immediate and dramatic personal
results from taking StemEnhance, so they found it easy to share
their stories. Dan says, for example, “My energy level is off the
charts, I sleep soundly, and now I can cope with the challenges of
the night shift.” It was their attendance at the Second Annual
Convention, however, that showed the couple that the
STEMTech opportunity was the key to achieving their life goals.
Dan says, “STEMTech is the way to our future - away from the
night shift -- and our way out of debt.”

The Lovelaces have taken advantage of STEMTech's great
training opportunities this year, and were especially impressed by
the Director Leadership Conference in August. “We pass along
the valuable business building knowledge we gained there,” Becky
says, “and we encourage everyone to attend. In the meantime, we
say, 'Make good use of the monthly Breakthroughs in Wellness
CD's, STEMTech conference calls, and all the STEMTech
tools!”

DIAMOND

Julie Teng
California

Ithough she knew of the

health benefits of AFA for
many years, it took the amazing
recovery of her friend from a bad
accident in mid-2007 to compel
Julie to take a look at the
concentrated form of AFA in
StemEnhance. “lan Davies sent
me StemEnhance for my friend,
which I put into vegetable juice at first, and he began to mend.
To everyone's surprise, he recovered fully.”

In January, 2008, Julie made a New Year's Resolution: “I
threw away my other vitamins and started taking
StemEnhance with vegetable juice only. Within a couple of
months, I lost 40 pounds, and I looked and felt so much better
that I had to go out and share what I have experienced,” she
says, adding, “I tell people from my heart that StemEnhance is
the best anti-aging product. It helps our bodies to do what
they are supposed to do.”

Almost 60, Julie immigrated to the United States with only
$100 in the 1970's, and built a successful career as a
commodities trader and owner of real estate all across the U.S.
But since this year's Convention, she sees STEMTech as the
right business for her now and in the future. Julie is grateful for
the help and support received from lan and Christian, Ray
Carter, Mark Parsekian and Marijke Long, and says, “I feel so
safe, because we are protected by the STEMTech management
team and their integrity.” In April she began taking StemFLO®.
She explains, “When Christian said it contains whole
mangosteen, I knew how good it is. In Taiwan we eat
mangosteen because it is one of the best anti-oxidants!”

Among 8000 participants in the

Thanksgiving morning Dana Point _ : STEMTech team racers
Turkey Trot were 21 enthusiastic runners ' \ < ‘ e - pictured:

from STEMTech's San Clemente ' - ¥ & (Kneeling) Zack Marella,
headquarters (and their family members April Chavez, Donna Antarr,
and friends). Fortified with 3 femeal/ 2. W 8 Al Kim Lewis and Brandon
StemSPORT™, racers competed in an j' _-" : i Ee ik = _ Buck.

intermittent downpour (As the song says, L® . : o | (Standing) Daryl Buck,

“It never rains in California... Sharon Niggeman, Anthony
It pours!”). Early finishers congratulated Rebelez, Ray Carter, John
each of their StemSPORT teammates as Meyer, Pat Kohl, Tonio Kohl

they crossed the finish line. and George Antarr. Racing
but not pictured were: George

Tashjian, Ramses Salmeron

and his Mom, and Vanessa
Arellano, her husband and

Race with StemSPORT!

In September and November,
STEMTech racers showed their
stuff in events in two states.

The Turkey Trot is an annual event that
gives participants a “leg up” against all
those Turkey Day calories. And
StemSPORT gave the company team a their son.
“leg up” to their peak performance!
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STEMTech Showcases

hen a STEMTech Showcase comes to your area, your

distributors and their guests have a unique opportunity to
hear about STEMTech from Heather Livingston and Bryan Noar,
two of STEMTech's senior executives, as well as from Field
Leaders who share their product and business stories. In a jam-
packed two hours, Showcases offer a complete overview of
STEMTech's exciting company history, its products and business
opportunity, and - as a special bonus - step-by-step FastStart
Training.

Held weekday evenings, STEMTech Showcases are a real
bargain: $10 for distributors and FREE for all guests! And the
Event agenda has been selected with YOU in mind:  The
intermission after the Overview segment gives time for your guests
to have their questions answered and to enroll. Then Heather and
Bryan get your new distributors off and running with a 45-minute
FastStart Training to help them build for success from the get-go.

To bring a STEMTech Showcase to your area, the first step is
to get a commitment from at least fifty distributors who will attend
with guests. Then call or email Bryan (bnoar@stemtechmail.com)
and ask to be included in the Showcase schedule. Start building
now to get 50 committed distributors, because bringing a Showcase
to your town will explode your business!

Once your STEMTech Showcase is on the schedule,
STEMTech's extensive communications network will help you
advertise your Event. See your scheduled Showcase become part of
the “Events” link on STEMTech's website, as well as part of E-
Blasts that go to STEMTech distributors everywhere. Plan a big
Showcase Event in your area and watch your attendance grow with

STEMTech's promotion!
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Super Saturdays

e call them “Super Saturdays,” but they are actually

“Wonderful Weekends”... Recruiting and training events
that George and Dr. Donna Antarr bring to your area to celebrate
and enhance the business growth where you are. Beginning with a
STEMTech Opportunity meeting on Friday evening where
distributors and guests attend for FREE, the weekend event
continues with an all-day training seminar on Saturday, designed
for brand-new and veteran distributors. The full day of training
features “accelerated learning” led by George and Donna, and
incorporates a wide range of interactive, hands-on exercises that
build business confidence and skills for everyone in attendance.

The weekend is a real bargain for new and veteran distributors
alike: $25 covers everything... the Friday Opportunity meeting
(where your prospects hear about STEMTech from George and
Donna and local STEMTech Field Leaders) AND a full day of
professionally presented training that includes all materials! You
and your fellow distributors will take home a workbook that
contains your own customized 30-90 day Action Plan, your
personalized Preamble, and product and business knowledge that
will boost your confidence as you share the STEMTech products
and opportunity with others.

The selection of Super Saturday venues is based upon regional
business performance. Recent Super Saturdays have been held in
Spokane, WA, St. Cloud, MN, McLean, VA, and Long Island, NY
- four hubs of activity for STEMTech distributors. George and
Donna will be watching the business growth all around the country
as they plan for Super Saturdays in 2009. Work hard with your
local team, and a Super Saturday can be coming to a location near
you very soon!

StemSPORT™ =
StemEnhance® and StemFLO™

Stem

Your Ultimate Fuel
for Renewal!

*Focus » Performance » Recovery

hether you are a pro-athlete or o
casual fitnass anths

STEMTech —
STEMTech

StemSPOR ™ is our trademarked, unique regimen for active
people, which uses StemEnhance® and StemFLO®, taken together,
to support improved performance and shortened recovery time. Now
we introduce the StemSPORT Brochure, a professionally designed,
effective tool to grow your STEMTech business with active people!
This brochure is bold, vibrant and strong. It compels people to open it,
read it and use it everyday.

Inside there is vital information for all active people - from the elite
athlete to the person whose activity is primarily recreational. For every
active person, this brochure concisely summarizes valuable information
about performance levels, the body's reaction to exercise and the
importance of reducing recovery time.

The topics of reducing recovery time and assisting our body's
natural renewal system, as well as the nutritional benefits of
StemSPORT, are all captured in simple, easy-to-read points within the
brochure. There is also a compelling graph summarizing the landmark
StemEnhance study published in the Journal of Cardiovascular
Revascularization Medicine, showing what happens to the number of
circulating stem cells. Also included, you'll find powerful testimonials
from world-class athletes and other active people, as well as clear and
concise bullet points about both StemEnhance and StemFLO.

So now that you are ready to go with the StemSPORT brochure. ..
What's next?

First, remember this: Fit and healthy people are generally very
receptive to trying a new, proven product, much moreso than people
who are not fit and healthy. If you encounter people who look fit, active,
healthy, and vibrant, do not shy away from them! Often they say, “Yes,
T will try it.”

Always have the StemSPORT brochures with you - in your car,

StemSPORT

The Ultimate Fuel for Renewall

StemSPORT Brochures
Item Code: 5033
Sold in 20-packs for US$2.00

StemSPORT

Brochures
Have Arrived!

by Heather Livingston,
VP/Global Product Training & Sports Marketing

pocket, purse, at your desk, in your briefcase. .. everywhere. Then go out
and share. Here are some great spots for your StemSPORT brochures:
* Health Clubs and Gyms (Talk to management to learn if

there is an area where you can display them.)
¢ Sporting Events (Call the organizers and ask to display

them in a booth or on a table. Then be there to talk

about the product.)

Athlete Training Rehabilitation Centers and

Sport Medicine Centers

Physical Therapists' Offices

Chiropractors' Offices

Health Spas and Massage Therapy Clinics

Sporting Goods Stores

Seek out Trainers, Coaches, and Athletes wherever you can find
them. They are a natural market for our natural product!

Reach out to the sporting community through publications, too.
Use the pre-approved StemSPORT ads (found in your Back Office)
in athletic programs, newspapers, local weeklies, pamphlets, flyer
inserts... anywhere you can reach active people.

Of course, the opportunities to bump into active people are
limitless. Be creative, and always keep your eyes open as active
people pass by every day. You know these people desire health and
fitness. StemSPORT assists them in the maintenance of a fit body,
supports greater performance and faster recovery and, as a bonus, it
engenders a state of well-being (or as I always say, the state of Being
Well). Your StemSPORT brochures open doors for active people to
enhanced fitness as they open doors for you to grow your

STEMTech business!

Just $2 for 20...
Go to your
Back Office
TODAY

And order
Plenty!
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hen his knees
“gave out,” Lee
had to give up his
construction business
and search for another
career  opportunity.
. He opened an herb
¥ store and studied light
touch body alignment,
and soon had a regular clientele of locals
drawn to his natural products and massage
therapy. When a therapy client told him of
her dramatic increase in a feeling of well-
being and quality of life that she attributed
to StemEnhance®, Lee was intrigued.
“Then she said it might help my knees,” he
says, “so I took a bottle home.”

Lee was amazed when soon he was
able to get up easily from his chair without
discomfort. “People coming into the store
were used to seeing me seated,” he says, “so
they all asked what happened. I told them:
StemEnhance!” Before he knew it, Lee
was signing up people left and right. “I
started with the FastStart Pack, ordered
another six, then twelve, then twenty-two
bottles. People keep buying me out, so
now I'm on my third 81-bottle order,” he
says, adding, “and most of those I sign up
after trying the product are FastStarts,
because they see the bargain and the
results.”

Lee appreciates the building support
he's received from Don Miller, who lives
nearby, and from Ron Logan. As he builds
his business, Lee looks to a time when he
can hire someone to run the herb store and
focus on STEMTech fulltime. With his
knees feeling great, Lee is able to return to
some construction side-jobs, and once
again to build for charitable groups. “It's a
thrill for me to help people,” he says.
“Thanks to StemEnhance and
STEMTech, I have the health and

freedom to get back to volunteering!”
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world-renowned

economist
whose 1994  best-
selling book 7The New
Economic Disorder is
especially relevant in
these times, Larry
Bates says he has
always been interested
in the relationship between economics and our
health. In speeches he makes around the
world, Larry says, “I tell people this: With
advice about economics, I can show you how
to make your future. But you'll lose it with
health problems; so it is important to take
preventive action.” It is this philosophy that
drew him to STEMTech, when a friend and
client, Ray Mikelonis, told him about
StemEnhance. Because he says, “I'm always
looking for healthcare alternatives,” Larry
signed on with the Director Leadership Pak.

The owner of a large radio network, a
cattle ranch, and a former member of the
Tennessee House of Representatives, Larry is
a busy man who has no time or tolerance for
ill health. When his annual physical in 2007
indicated the possible onset of some age-
related concerns, Larry began taking
StemEnhance; in April, 2008, he added
StemFLO®, and reports, “With these two
products as the only change in my routine,
those 'concerns' that were present in 2007
were completely gone in my 2008 physical.”
Larry was sold on StemEnhance and
StemFLO, and was pleased he had added
STEMTech to his business roster. “More
people are getting educated on alternative
medicines and nutrition these days,” he
points out, “and these two products have
turned the healthcare model upside-down.
We can now prevent health problems, not
just wait to treat them. This is the healthcare
model for the future, and STEMTech is
leading the way.”

erendipity

played a role for
the Farquharsons in
2007 when Alan
Brown was flying to
the First Annual
STEMTech
| Convention, and

introduced fellow
passenger Marcia to StemEnhance.
Marcia says, “I had been praying to find a
direction for our lives, and felt led to
StemEnhance.” Home again, she filled
Michael in. After spending only thirty
minutes on STEMTech's website, Michael
says, “This turned on a lightbulb for me,
especially when I looked into all the
research and their results. We started
taking StemEnhance.” As a former teacher
of sciences in his native Jamaica, Michael
had learned about the promise of stem cells
years ago. “Now this promise had become
a reality,” he says. “We were excited.”

Marcia says she was particularly pleased
when Michael's loud snoring seemed to go
away once he was on StemEnhance, and he
no longer had periods of sudden dizziness
with exertion. When family members and
friends also experienced significant health
improvements, the Farquharsons began
building a business, using the classic
network approach: “We explain that
StemEnhance 'wakes up' people's adult
stem cells to improve their health. Once
they want to try it, we ask if they have
friends and relatives who could benefit
from StemEnhance, too, and people always
know of someone to suggest. We have
built our business almost entirely from
referrals.”

Before STEMTech, Michael says that
most of his actions in business were
motivated by financial desires. “Now,” he
says, “I am motivated by emotional needs,
as well. I want to develop a strong team
with the same goals... to share this
amazing health product and financial

opportunity.”

Leaders

Joining Chairman’s Club
Members Teresa Curtis &

Steve Lewis
and President’s Club
Members

lan & Melony Davies and
Bill & Caroline Lohmeyer

are 275 StemGems
61 Triple Diamonds
34 Double Diamonds
24  Diamond Directors
47 Ruby Directors
109 Sapphire Directors

Best Wishes to
STEMTech's Family
of Leaders for even
Greater Achievement
in 2009!
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STEMGEMS

Triple Diamonds

Eugene Banez, BTK Funding Group, LLC
Tom & Cheryl Goff

Dan & Rebecca Lovelace

Christine Rucker

Julie Teng, Spring Silk, LLC

Double Diamonds
Valda Innocent
Yolanda Montes

Merly Tenorio

Diamond Directors

Shari Bigalk

José Caruci

Eunice Hong

Sandy Taylor, Healthy Foundations, LLC

Ruby Directors

Lee Barnhart :

Charlotte Bates, Bates-Swope Enterprises
Craig Pixton, Sunburst Global Technologies
Bill Werremeyer

Sapphire Directors
Dr. Larry Bates

Brad & George Blagoue
Jyh Hang Chen

Della Hallowell

Joan Hoffarth

Dennis Kluver

Alma Lindo

Martha Mendo.

Cecile Mullin

Vilma Paschall

Ted Pueschel

Dorothy Richards
Wanda & Duane So

M. Isabel “Bing” Villegas
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Postcards from Cancun

 head e& o'ff for the vacation of a
ne; spending a week with top
' ‘T'.%U ech executives at the luxurious
aAmericana Hotel in sunny, tropical
Mexico. It was a weeklong
r the five senses, as everyone
ed, feasted and explored, taking full
s advantage of the busy schedule of fun

activities. .. while also spending lots of
. time relaxing and sharing moments and
valuable ideas with old and new friends.

Here are some highlights, compiled from
the “postcards” we received from
Cancun...
 Fabulous, inspiring and
unforgettable. .. what a week!
- The Fiesta Americana is amazing. ..
beautiful, with unmatched service. We
were treated like royalty all week.

HEALTHSPAN winter 2008-2009

l- Olu-is 111 t b v -

0 Spec1a1 —"bo"quantlty an quahty of
time shared with our peers, Ray and
Christian and STEMTech executives.
We arrived as individuals and left as

good friends.

athan's fellow ptlm ought
p1r1tual bonding and a renewed sense
arpose to those of us with similar

backgrounds.
Workshops on the beach... j

just
 perfect! The stories we all shared
brought us together as never
before. Creative team activities were
awesome. .. Working together, we fit
our whole team on a 2x3-foot mat and
carried a raw egg down the beach,
head-to-head. (Not easy to do.)
Everyone returned home from Cancun
with a renewed commitment to personal
goals and an enhanced dedication to
building successful teams. Each looks
forward to returning for Diamond Dream
GetAway 2009, this time with many of
their team members making the trip with
them. As Dr. Enrique Martinez summed
it up so well: “This is a great company,
which rewards your efforts with a contest
for every occasion. Make sure you take
advantage of all these opportunities, and
we will share our enjoyment of 'the
beaches of the world.”

'E'jSé[rartmez, Jackie Smith & Ben Flores, Kathy &
: ‘ 1y | l\ﬁlzélong, Mark & Erin Parsekian (and Liam), Merly
1kelon1s, Stephen MurfM"ﬁ:hy, Tom & Cheryl Goff, and Vanessa Tu & Monica Chang.
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by Jonathan Lim

Taiwan

We are happy to report
that STEMTech
Taiwan has been accepted
into the prestigious Direct
Selling Association in our
island country! This
validation of the integrity of
our company, as well as our
addition of the Director
Leadership Pack and our
promotion of the “Build and
Benefit” Contest for the
Third Annual Convention,
have led to an increase in
enrollments and sales

volume.

STEMTech

'\ AeExtmfh%p

( ¥bhanizomenon flos=agqudaey_
i

Malaysia

As in Taiwan, we have added
the Director Leadership
Pack and the “Build and
Benefit” contest to our offerings
to distributors, and both have
been very well-received, leading
to increased sales and
enrollments. In November, we

received our HALAL
certification for AFA Extract™

(StemEnhance®).

Because HALAL is
a logo that Muslims
look for when
chodsing a product
that/meets the
dietary standards

of their faith, this
certification opens

a massive additional

market for AFA

Extract in Malaysia.

by Errol Lester

eather Livingston and

Izzy Matos held very
successful meetings around
South Africa in November.
Our local Field Leadership,
their distributors and guests are
excited about the additional
market for younger people and
enthusiastic sportsmen and
women that Heather
introduced. And Izzy’s
explanation of the Comp Plan
was simple and easy to
understand for everyone. His
was a much-appreciated
presentation filled with Izzy’s
charm and humor... a delight
for us all.

As we enjoy summer here
in South Africa, we look
forward to increased
enrollment and sales volume
throughout the nation. And I
am exploring opportunities for
a second Pre-Launch on the
African continent, thanks to
information coming from

“Virtual Sign-Ups.”

by Andy Goodwin

N L
N

TEMTech UK distributors

and STEMTech distributors
in all opened countries around
the globe are reaching out to
StemEnhance® customers on the
European Continent with
STEMTech’s innovative “EU
Direct” program. People in all 27
member countries of the
European Union can purchase
StemEnhance at retail prices
through this program,
administered by us in the UK
office.

You can also reach out to
pending distributors anywhere
in the world with STEMTech’s
pioneering “Virtual Sign-Up”
program. STEMTech has
“virtual distributors” in 84
countries! For a mere twenty-
five cents (US), your pending
distributors lock their place in
the downline and enroll others
in their virtual organization;
then when each new country is
opened for STEMTech, your
team of pending distributors
can join as official Distributors
at once and take advantage of
having built their team
‘virtually’ before the market
opened. Who knows, their
efforts could propel you to
Diamond status and beyond!

Both of these opportunities
are a click away on
www.stemtechbiz.com. Spread
the word now and reap the
rewards of adding a global
element to your building
strategy. With EU Retail
Direct and Virtual Sign-Ups,
the whole world is yours for

the asking!

by Oscar Rosas

I " :.{g: I

Mexico

In anticipation of Mexico’s
Official Launch planned
for the Second Quarter of
2009, General Manager
Juan Carlos Saucedo has
added Launch preparations
to his full plate of support
activities for Mexico’s Field
Leaders. We look forward
to adding StemFLO™ and
StemSPORT™ to our
product line during 2009,
and providing HealthLink
Hispano for our distributors
throughout Mexico.

\/
/" \

Jamaica

onducting their

STEMTech business
has become more
convenient for distributors
in Jamaica since General
Manager Gary Ingram
introduced the gKard, a
debit card with an
international VISA®logo,
which distributors may now
use for Direct Deposit,
AutoShip and other
purchases. Business leaders
on the island continue to be
drawn to STEMTech for
our unique product that has
absolutely no competition
in the marketplace!

Electronic Use Only

Expansion

(44 irtual Sign-Up” has
identified Colombia
as first in line on the South
American continent for
STEMTech’s global
expansion, so I am working
with some local business
leaders with years of
experience in the Direct
Selling industry, in
preparation for our Pre-
Launch in mid-2009. Now
is the time for all
STEMTech distributors to
reach out to Colombia (and
other Latin American
countries) with Virtual
Sign-Ups, so you are ready
to join in this Latin
American STEMTech

expansion.

by George Antarr

ol

Since our official Launch
in Canada in October,
distributors from British
Columbia to the Maritime
Provinces have been
building their businesses as
never before. The
Richmond office has
become the new hub of
Canadian corporate
activity, and distributors
have welcomed their own
STEMTech Canada
publications: The
Inaugural Edition of
HealthSpan Canada began
distribution in orders in
November, and November’s
HealthLink Canada was
the first STEMTech
newsletter especially for
Canadians. Beginning
with the Winter Edition of
HealthSpan and
HealthSpan Canada, and in
response to requests from
distributors in the U.S. and
Canada, the HealthSpan
magazines will be mailed
and the HealthLinks will
be packed with orders.

ﬂfﬁgi!a}gutl!cah v

In their own words. . ..

Why did you become a Founding
Benefactor?

HEALTHSPAN winter 2008-2009

'To learn more about the STEMTech
Global Foundation or to make a
contribution, go to:
www.stemtechglobalfoundation.org.
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mesencel | @ Stem Cell

Theory of Renewal
Demystifying the Most Dramatic Scientific @O
Breakthrough of Our Times
v

by Christian Drapeau

Three years ago, as we were preparing to launch STEMTech, I had
begun work on a book about the role of stem cells in the body and
what we had gradually come to call the “natural renewal system” of

CHR|ST AN DR ' .‘ the body.

isionary Voice for Real World Applica

tions of Adult Stem Cell Technolog

y 2005, much information had already been published in

scientific literature describing the role of stem cells in the
body. But as I traveled from city to city within the United
States and then abroad -- also continuing my scientific research,
product development and networking with the scientific
community -- this book ended up taking the back seat. Yet the
importance of publishing it always stayed in the back of my
mind, because this book would be a powerful tool to reach a
large number of people.

In summer of 2008, I realized that the perfect time to write
this book would never present itself, and I simply had to make
time for it. So as I traveled over the past few months, I brought
with me all I needed to work on the book and took advantage
of every moment to make progress.

While reviewing all the early literature and all the notes I
had taken since the beginning, I was suddenly overwhelmed
when I realized something I had “forgotten” to some extent: In
2000 and 2001, when we first formulated the theory that stem cells
constituted the body's natural renewal system, we could find hardly
anyone who understood enough to look seriously at our concept.
But as time passed and more studies confirmed our views, the sense
of novelty slowly vanished as we became more closely involved with
the technical aspects of the phenomenon. Because all this
happened so gradually, I had “forgotten” the magnitude of the
discovery that we had made! Returning to the early scientific
literature and reconstructing the story of stem cell research and the
discovery of the role of stem cells in the body brought back that
sense of awe and humility we felt then, as we directly contributed
to one of the biggest advances in the history of health sciences.

As I'worked on this book, it became clear to me quickly that we
needed to provide two editions of the story: one edition needed to

12 HEALTHSPAN winter 2008-2009

In summer of cogltain all thf: detai?s and s.cientiﬁc
references associated with the discovery,

2008, | realized and one shorter and simplified edition that
had to allow readers to understand the

that the perfect basics of the natural renewal system
time to write quickly. While the more detailed edition is
still in progress, the shorter and simplified
edition will be available in January 2009.
never present Following publication of the booklet,
. entitled The Stem Cell Theory of Renewal,
itself, and I will go back on the road within the

I S|mply had United States, introducing the booklet to

i people all across the country. For me

to make time personally, this “book tour” is a return to
forit. ™ scientific roots. After delving again

into all the scientific information as I

wrote this booklet, my main desire is to return to the core message
of itall: our scientific breakthrough in stem cell research is nothing
less than the most significant discovery of our time! The discovery

this book would

of the role of adult stem cells in the body profoundly changes the
way we look at health and wellness. These days, an increasing
number of studies report how a higher number of circulating stem
cells promotes greater health and wellness. It is now becoming a
part of mainstream scientific thought: Increasing the number of
circulating stem cells in your blood could be the best strategy to
help your body maintain optimal health.

I am pleased to have the story of our research set down in
writing at last for all of you, and I look forward to meeting
you this year as I travel around the country. The Stem Cell
Theory of Renewal tells a story that the world desperately
needs to hear... I hope you will help us spread the word.

%@m@wa\ '

Excerpt from | ; il %
The Stem Cell
Theory of Renewal: |

When scientists began injecting

fluorescent stem cells in irradiated anifnals

- a treatment that kills all stem cells.in

body - soon thereafter fluorescent tissue

cells began to appear in various tissues.

But more important, if an injury was \

applied to any specific tissue, the area of . 3 p

the injury would,soon begin to display \ “
significant amouUnts of fluorescence. i j'{ ANy
The injured area was being filled with new ¢ )

functional specialized cells of that tissue, i.' ‘__. . x
but the cells were fluorescent, indicating 1

that they came from the bone marrow.

A process that until then had been

virtually invisible suddenly became.visi
- a discovery that is changing the\wie
which we view bio@'ical science!

’ Bl ¥ .

Christian Drapeau and Bryan Noar will be traveling the U.S. on STEMTech's first
“Book Tour” to introduce The Stem Cell Theory of Renewal. Scheduled through
mid-February are these Tour Events:

Sunday January 11 (2pm) Orlando, FL

Saturday January 31 (9am) Spokane, WA

Sunday February1 (2pm) St. Cloud, MN

Saturday February 7 (10 am) Long Island, NY

Sunday February 8 (2 pm) Ft. Lauderdale, FL

Monday February9 (7 pm) MclLean, VA

All Book Tour Events are FREE for both Distributors and their guests! Check www.teamstemtech.com
for specific information on locations for each Event, and for additional Book Tour Events that will be

scheduled throughout the First Quarter and beyond.

The Stem Cell Theory of Renewal
ThesStemCell “hy Christian Drapeau, MSec.

< Theory of Renewal
3 Published by Continental Shelf
3 A Publishing
2 % Copyright 2008
v g

Available mid-January
in your Back Office
CHRISTIAN 5—pack $27.50

/ “ 50-pack $250.00
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Minnesota

A child care provider for thirty
years, Teresa was attending a Child
Care Convention with her husband
David, when they first learned about
StemEnhance®. STEMTech Triple
Diamonds Ralph Weber and Kathy
Hansen had a booth at the Convention
and Ralph shared several product
stories with the Affeldts throughout the day. “We are into
wellness anyway,” Teresa says, “so we thought if StemEnhance is
anywhere near what these people says it is, we need to try it.”

Within days on the product, Teresa realized that she was
creating her own StemEnhance testimonial. “My knee was no
longer giving me trouble, I was sleeping deeply throughout the
night, and I was alert and ‘up to the game’ first thing in the
morning... for the first time in years.” So the Affeldts enrolled
FastStart and traveled to Winnipeg for the Canadian Launch
Celebration. “It was such a worthwhile trip,” Teresa says.
“The training was excellent, and we heard such powerful
stories from people. We came home and decided to dig in our
heels and build a business.”

Dig in they did, enrolling more than ten FastStarts in short
order. “People can see the opportunity,” Teresa explains, noting
that Ralph and Kathy have both been “tremendous help” as they
build. “Kathy even called us from the Cancun GetAway,” she
says, “and we got to talk to Ray and Christian. That was an
unexpected treat!” With plans to attend January’s DLC and “to
be Triple Diamond by the Convention,” Teresa and David
might just have a 2009 GetAway in their own future!

Florida

A year ago, a patient brought
StemEnhance in to Dr. Amadi for
analysis on her quantum biofeedback
machine, after he had experienced a
significant improvement in his vision
while on the product. When the
product tested well on her machine, Dr.
Amadi says, “I signed up and began
taking StemEnhance.” In June, she saw the HealthSpan article
introducing StemFLO®, added it to her daily regimen, and began
to notice more positive changes. “I have had severe challenges
with blood circulation,” she explains, “but my issues are gone since

I have been taking StemFLO with StemEnhance.”
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Dr. Amadi says that STEMTech's products test “so well for
so many people” and support the body's natural ability to
improve a broad range of troublesome health challenges. As she
builds her STEMTech business alongside her practice, she has
focused first on “people I'm concerned about... my relatives,
people on my office staff, patients.” She looks toward a time
when she can cut back on the many hours she puts in each week
for her medical practice, and, as she says, “to see patients not as
a way to make a living, but just for the joy of helping people.”

A single Mom with three children, Dr. Amadi also sees her
STEMTech business and its potential for growth as a source
for those three college educations that lie ahead. And she is
especially excited about StemSPORT™: “The use of
StemEnhance and StemFLO together for performance and
renewal will expand the scope of the practice of every health
practitioner dealing with athletes. This is going to be huge!”

Utah

An overheard conversation
between Craig Pixton and Dave
Bingham, owner of a health food
store in Arden's building, piqued
Arden's interest in StemEnhance.
He picked up a brochure and, he
says, ‘I felt inspired to act. I told
Dave, "When you sign up, I'll sign
up under you.” Coming in as a FastStart, Arden got busy: He
sent an email to people in his address book, inviting them to a
meeting that would introduce a product to help them stay
healthy longer. “Twelve came, and eight signed up,” Arden
says. Ever since, he has held weekly meetings with Craig's
help, and his business is growing steadily.

“I expect people to sign up,” Arden says, pointing out that
he consistently avoids self-limiting behaviors that impede
success. He is currently writing a book, The Heart of Success,
about the critical importance of maintaining a positive mental
attitude in business and all things. He says, “It's easy for
anyone to remain positive when sharing StemEnhance and
talking about the STEMTech opportunity,” he says, adding,
“This product is so unique, so different. It addresses the body
as no other product does. StemEnhance will become a
household word, you can bet on it!”

While he says he has no particular “target group,” Arden
says, “I look for people who are successful, because they can see
both the health and the financial benefits.” Over the years,
Arden has dabbled in a few network marketing opportunities,
but he says, “STEMTech is the first one in twenty years that I
see as the one. I feel inspired to be part of it!”

Oklahoma

A former teacher and public school
administrator, Ray was attracted to the
STEMTech opportunity when his friend
Lee Barnhart told him  about
StemEnhance® and gave him the Christian
Drapeau DVD. “What I saw on that DVD,” Ray says, “made me
know that this is the ‘missing link’ in wellness! StemEnhance is my
opportunity to help friends with their health challenges.” He
signed up.

Ray knew that StemEnhance was working for him when he
could read his Sunday paper without his glasses, and when he
could walk around the mall for a long time without the discomfort
hed had in his feet for years. He began sharing StemEnhance with
friends, and says, “It’s so exciting to hear about people’s results!
That’s a great reward by itself.” He emphasizes the importance of
following up with people: “I follow-up regularly to find out how
they’re doing and because following up is key to success.”

Ray says, “If I can help people improve or resolve health issues
and lead a better life, then they, too, will want to share the
StemEnhance story... and more people will be helped. The
financial return will be automatic.” He enrolls distributors
FastStart, because the Business Builders option makes financial
sense to him. Somewhat “computer-challenged,” he uses
conference calls and mail mostly, and is grateful for help from Lee
and Don Miller, Ron Logan, Dennis Kluver, Kathy Hansen, and
Bing Villegas. He adds, “Ray Carter has set up a great
Compensation Plan. With this Plan and with everyone working
together, we can help a lot of people while building a successful

business.”

Massachusetts

As a naturopathic doctor who holds a
Ph.D in Holistic Medicine, Dennis
Hardy has been helping people through
his private practice for thirty years. One
thing had always bothered him: Why is it
that two patients can come in with the
same symptoms and receive the same treatment with natural
medicine, and one responds well, while the other does not?
Early in the autumn, one of his patients dropped off The
StemEnhance Story DVD, and Dennis Hardy had found his
answer: “This is the missing piece of the puzzle!” he realized.
“Circulating stem cells make the difference!”

While Dennis started taking StemEnhance to address

some of his own physical challenges - including years of
unrelenting discomfort after he crushed his ankle in a fall from
a ladder - he soon realized that STEMTech offered a solid
financial opportunity, too. “Everyone knows someone who can
be helped with this product,” he says. “Many of my patients
start with the product, but soon notice the financial
possibilities.” In network marketing, Dennis says the general
“wisdom” is that you get one “yes” out of ten approaches.
“With STEMTech,” he says, “I just don't hear 'no's. People
know I have their best interests in mind. This product works.”

Every Thursday evening Dr. Hardy and his wife Mary hold
a Wellness Meeting in their home. “I explain what natural
medicine is and what it isn't,” he says, “And I tell them about
StemEnhance and StemFLO®, an extremely high antioxidant
cascade that protects against about 10,000 daily free-radical
hits. When people reduce free-radical damage, they reduce
their susceptibility to poor health.”

Michigan

With experience as a nurse, nutrition
teacher and  network  marketing
international trainer and CEQO, Lisa Hill
was attracted to STEMTech because
StemEnhance is a concentrated form of a
natural food (AFA), and because she was introduced to the
company by her old friend Bill Lohmeyer. “I trust Bill,” Lisa
says, “and his results with StemEnhance are so compelling.
What's more, when I saw the quality of STEMTech's leadership,
I knew that you could not find a finer dream-team. With this
company, there are no compromises. Everything is done right.”

As a cancer survivor, Lisa doggedly pursues nutrition that
will make herself and others strong at the cellular level. When
it comes to StemEnhance, Lisa says, “I've not been this excited
in twenty years!” She notes that StemEnhance is “a unique
product in a unique category. And with STEMTech's
compensation plan, it is not difficult for the 'little guy' to make
it,” she says, adding, “We haven't even scratched the surface of
this company's potential

Lisa says she targets “well-informed people who want to
stay healthy” Sharing bi-weekly meetings with Bill and
making it to the Super Saturday in St. Cloud have helped Lisa
learn the business, and she has passed her knowledge along to
her downline. She uses weekly personal team calls to keep
close to the people in her organization. “If people get their
questions answered,” she says, “they feel better about the
company and the business.” Heading to the DLC in January
and expecting to be “BMW-qualified by June,” Lisa feels she's
building for success, following Bill Lohmeyer's lead.

1”
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GCS Associates
Ilinots

When Merv Hague sent
Collin and Sandy information
about StemEnhance®, he
included a note. “It said, "This is
not like anything you've ever
seen,” Collin remembers,
explaining that Merv knew he and Sandy were not novices with
health food products. With StemEnhance, Collin soon noticed
quality of life improvements: “I felt like I could handle stress
better, I had more energy, and - when I took it right before my
head hit the pillow - I was getting a good night's sleep again.”
A month later, Sandy added newly-introduced StemFLO® to
their daily regimen, and it was then that she noticed
“unbelievable energy and a feeling of well-being,” she says,
adding, “It seems that StemFLO magnified the positive effects
I was having with StemEnhance!” Collin and Sandy wanted to
share STEMTech's products with everyone.

“It's not so much a business as a ministry for us,” Collin
says of the Meyers' STEMTech enterprise. “We want to help
people with their health issues.” A salesman whose clients are
in the construction and trucking industries, Collin says that
he has such a large warm market that he won't run out of
people to call “for quite awhile. And,” he adds, “each person
I talk to knows of somebody else I should talk to about their
health issues, so my warm list keeps growing.”

Jacki Smith has been of great help to Collin and Sandy,
with three-ways calls and meetings. Sandy says, “Dan and
Rebecca Lovelace invite Jacki to our meetings so she can share
her expertise as a respected health coach. She is just
fabulous!”

Missourt

Purveyor of high-end
natural foods to upscale clients,
Ray says the current economic
downturn has slowed his food
business. He is grateful,
therefore, that he met Dan and
Rebecca Lovelace at a trade show earlier this year, and listened
to what, he remembers, “sounded pretty crazy... about stem
cells and what they could do naturally in the body.” Returning
home, Ray went to the Lovelaces' WealthBuilders website,
studying everything. “I was so impressed,” he says, “so I tried
the product and signed up soon afterward.” Since then, Ray
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has been building his STEMTech business rapidly. He says,
“This business is not slowed by the economy. Quite the
contrary... The whole world wants this product!”

As he builds, Ray is enjoying personal benefits from both
StemEnhance and StemFLO. “T used to be a runner,” he says,
“but had to give it up two years ago because of knee problems.
With STEMTech's products, I'm running again and feel great!”
Recently, Ray spent the morning loading 16-footers for a deck
onto a truck. That evening as he hosted a business party, he was
surprised not to be suffering after his morning's exertion. The 53-
year-old says, “I had no fatigue or discomfort the next day, either.
I feel that I have the stamina and recovery of a 35-year-old.”

Ray is looking forward to the January DLC, and, he says,
“I fully expect to go to the Convention with my fiancée Gail
for free.” With Diamond Director in his sights by mid-2009,
Ray says he hopes his STEMTech income will let Gail leave

her job soon: “We want to work this business together.”

Enchantment Industries
Florida

A holistic practitioner originally
from Jamaica, Paul met Sarah at a
business meeting about nutritional
products in New York five years ago.
They decided to become life partners
two years ago and relocate to Florida; and now they are
enjoying the tropical lifestyle with their sons Aaron and Harel
and their new infant daughter, Eliana.

When Sarah's pregnancy was seven months along, Paul
learned about StemEnhance. He shared the news with Sarah,
and, Sarah says, “We both became excited.” A registered nurse
by profession, she studied the StemEnhance science
thoroughly. “What I learned made me feel safe taking the
product during my pregnancy,” she says, adding, “I'm glad I
did... Before StemEnhance, I was tired by 8 pm; with
StemEnhance I could stay up until midnight and feel fine the
next day. And the 'fogginess' in my mind that was there during
the pregnancy was gone.”

Sarah and Paul have found that people are very receptive to
information about stem cells and StemEnhance. They
approach health professionals, business builders and people who
consult with them for health-related issues. “We are honest
about this product,” Sarah says, noting that the couple works
the business together. “Since I'm home with the baby,” Sarah
says, “Paul usually introduces people to StemEnhance and puts
them on the 'sizzle call’; then I validate the information with
brochures, phone calls or in-person meetings.” Sarah says that
her Florida STEMTech team is “awesome... Alan Brown, Dr.
Lana Riettie, and the late Gabrielle Godling have all been so

generous to us. They are a blessing.”
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